
Sinclair Broadcasting's decision to force their stations  
to air an anti-Kerry documentary days before the  
election is a clear example of the dangers of media  
consolidation. 
 
While I understand the dangers of media  
consolidation are real and troubling, I am more  
disturbed by the airing by Sinclair of a so- 
called "news" item about a presidential candidate just  
days before the election.  For anyone to express a  
biased view on the airwaves it must be label for what  
it is - a COMMERCIAL.  Sinclair needs to clearly call it  
for what it is and PAY for the airtime.  Thank you. 


